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Abstract

Objective of the study was to identify the speech means of defense rhetoric in Russian state media in line with the me-
diatization of a sports incident using the example of the Kamila Valieva doping scandal during the 2022 Beijing Olympics.
Methods and structure of the study. The empirical base included media texts of Russian federal media from 10.02.2022
10 20.02.2022, collected by the Semanticforce.net system using the keyword “Kamila Valieva” in the text, title or subtitle.
In the selected texts, metaphors of war are highlighted, since “metaphoricality is one of the most important features of
modern propaganda and political speech”.

Results and conclusions. The authors found that during the information confrontation, Russian state media used com-
munication strategies largely based on military rhetoric. The media strategy of the domestic mass media was to formulate
in the audience an idea of the war declared by the Western world against Russian sports and the country as a whole. The
authors conclude that in the context of global political confrontation, any incident involving athletes of the opposing sides
is highly likely to be mediatized using a communication algorithm similar to that discussed in this article.
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incident.

Introduction. In conditions of international ten-
sion, local incidents, the actors of which are not asso-
ciated with political activity, are drawn into the process
of mediatization and become subjects of the political
agenda, and the event, as a result of public resonance,
acquires socio-political consequences.

Researchers characterize the phenomenon of me-
diatization as a two-way process in which media be-
come part of other social institutions and change the
norms and methods of their activities [12, 13], and
have a determining and formative mutual influence on
each other [4]. D.P. Gavra rightly clarifies the charac-
terization of mediatization as “the process of expand-
ing the social area of awareness and complicating the
discourse of an event with the simultaneous expan-
sion and complexity of the audiences involved in this
discourse” [3, p. 60].
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The multimillion-dollar media influence puts
sporting incidents on the international agenda, and
the athletes themselves become media actors in the
confrontation between powers and blocs. In sociolo-
gy and political science, the concepts of “sport” and
“war” are often placed side by side [11]. L.V. Bal-
ashova argues that in the arsenal of metaphors, the
association “sport/war” is the most representative”
[1, p. 778]. The politicization of sports is updated in
conditions of global instability, cold or hot confron-
tations and permanent value transformations [14].
Therefore, world sports competitions are symbol-
ized in the media environment, reflect international
conflicts, turn into a platform for economic, politi-
cal and mental confrontation between the “forces
of good and evil, and become a tool for suppress-
ing representatives of the parties to the conflict with




&

”
)
2
-

IN SEARCH OF A NEW BREAKTHROUGH

the help of personal sanctions, disqualification and
non-admission to high-status international com-
petitions under a variety of prepositions [2]. Infor-
mation about the technicality of the execution of a
sports program becomes a tool for manipulating
public opinion to discredit athletes by media strate-
gists of international confrontations.

The goal of information warfare of an offensive
or defensive nature is to ensure the interests of the
subject in the information-psychological sphere [7]
through psychological manipulation, propaganda,
ideologization, and disinformation [6]. In ours, a
media actor (sports commentator, journalist, ex-
pert, sports official) can impose on the mass audi-
ence his vision of the course and results of a sports
competition in line with the rhetoric of confrontation.

Objective of the study was to identify the
speech means of defense rhetoric in Russian state
media in line with the mediatization of a sports inci-
dent using the example of the Kamila Valieva doping
scandal during the 2022 Beijing Olympics.

Let us note that this incident and its media reflec-
tion took place even before the start of the Special
Military Operation on February 24, 2022. This means
that the influence of the SMO factor on the nature of
media discourse during this period can be excluded.

Methods and structure of the study. Achiev-
ing the goal of information warfare in the digital en-
vironment is carried out in full accordance with the
principles of cognitive combat information influenc-
es [8]. The cognitive impact strategy consisted of
generalizing the interpretation of the incident. The
goal of the information attack was to discredit the
potential champion of the 2022 Olympics and dis-
credit Russian sports, Russia and its leadership.
The strategy included a number of tactical stages:
to involve public opinion leaders on social networks
in criticism of what is happening [1]; circulate accu-
sations against the leadership of Russian sports of
corruption and promotion of doping [2]; introduce
into media discourse suspicions of mass sanctioned
use of prohibited substances by Russian athletes
[3], turn to biasedly selected experts [4].

Hypothesis. To repel information aggression,
the Russian media updated the mathematics of mili-
tary discourse to form public opinion for a patriotic
audience: Russian sport is a victim of the aggres-
sion of Russia’s enemies.

The empirical base included media texts of Rus-
sian federal media from 02/10/2022 to 02/20/2022,
collected by the Semanticforce.net system us-

ing the keyword “Kamila Valieva” in the text, title
or subtitle. In the selected texts, metaphors of war
are highlighted, since “metaphoricality is one of the
most important features of modern propaganda and
political speech” [9, p.4].

Results of the study and discussion. Russian
patriotically oriented media presented the sportsin-
cident of Kamila Valieva in the context of a military
confrontation with the actualization of value narra-
tives: Kamila Valieva became an object of aggres-
sion and a victim of a behind-the-scenes anti-Rus-
sian conspiracy. To implement a defensive strategy,
Russian media used metaphors to influence the
cognitive and behavioral activity of the addressee
[5, 10]. Let’s consider the main means of influence.

1. Labeling: “but there are also those who
harshly criticize WADA for the “anti-doping circus.”
(NG, 02/16/2022); “So far, the grandiose dop-
ing scandal around the strongest figure skater on
the planet...has acquired new detective details...”
(RIA, 02.17.2022); What is happening now... can
be described in only one word: madness (RIA
02.12.2022); “Now, probably, even the most stub-
born people have realized that there was no dop-
ing... officials from the I0C, WADA and their inspir-
ers and supporters decided to deprive us of our
character (RIA, 02/15/2022).

2. Humiliation: “the war on doping and other
chants that are carried across the American, Brit-
ish and pan-European media fields. But this chatter,
this “white noise” can no longer mislead us. (RIA,
02/15/2022).

3. Binary opposition: us - them, ours - strangers:
“There has always been a struggle, because we
are competitive, we are strong, rivals. And every-
one is waiting for us to go beyond some line some-
where, fall somewhere or make a mistake” (KP,
02/10/2022); “After all the doping scandals, many
years of humiliating deprivation of our athletes of
the anthem and flag, the Russians never give up”
(RIA, 02.12.2022); “What’s great for a Russian is
death for a German!” (RIA, 02/15/2022).

4. Generalization: “Stop Camila. Stop Rus-
sia” (RIA, 02/15/2022); “As always, not knowing
the essence, everyone started screaming left and
right” (RG 02/10/2022); “Everything is obvious:
the Russians are sure that the rumors about Va-
lieva’s doping test are an ordinary provocation (CP
02/10/2022).

5. Historical and subject analogies: “It is worth
noting that practically the same thing and in the
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same expressions the most rabid wrote about Rus-
sian ballet. They say that Grigorovich, with his dic-
tatorial habits, does not take into account the mood
and preparedness of the dancers for the rehearsal
marathon” (RIA 02/15/2022); “Sporting compe-
titions have been turned into gigantic shows like
in Ancient Rome. But even the Romans could not
imagine children as gladiators. This did not harm
anyone’s professional career among those peo-
ple who trained with champion Lipnitskaya” (KP
02/16/2022).

6. Appeal to emotions: “Poor child. Hold on, girl,
the world is so unfair” (KP 02/10/2022); “A posi-
tive doping test...now, like the sword of Damocles,
hangs frighteningly not only over the heroic victory
of our skaters in the team tournament of the Olym-
pics, but also over Kamila’s entire future career”
(RIA, 02.12.2022); “to take hostage a young girl
who is not even sixteen” (RIA, 02/15/2022).

7. lrony, sarcasm: “Having received a postcard,
so to speak, from the grown-ups from the I0C,
they, with difficulty hiding their dissatisfaction...
hastened to declare that... the award ceremony
will not take place” (RIA, 02/15/2022); “What a co-
incidence” (RIA 02/12/2022); “Now IOC officials
will hang medals on their own necks and give each
other bouquets... an excellent motivation for fight-
ing for prizes, to say the least” (RIA, 02/15/2022).

Federal media formed the perception of the inci-
dent with Kamilla Valieva as an episode of a complex
hybrid war of the generalized West against Russia,
which proves the use in the texts of lexemes that
form a military semantic field: aggression, attack,
provocation, battle, fighting spirit, fighting charac-
ter, partisans, heroic victory. Separately, we should
highlight the verbs used in the texts with a military
meaning: take up arms, torpedo, take hostages,
storm, conquer, fight, survive the battle, take re-
venge, win, etc.

Kamilla Valieva’s nominations are updated in line
with military rhetoric in ascending order from the
victim of aggression to the winner who overcomes
the enemy: a victim of execution, a tormented young
girl, a Russian partisan taken hostage, a hero and a
winner.

Conclusions. The analysis of media texts con-
firmed the formulated hypotheses. The case of K.
Valieva became a forerunner, a kind of harbinger
of the war of narratives and information aggression
against Russia, which took place even before the
start of the Northern Military District. This confirms
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the thesis that, unfortunately, in a divided world,
political actors continue to use sport as another
channel of global confrontation, which contradicts
the basic philosophy of Olympism as an institu-
tion that unites and not divides peoples. Analysis
of media materials confirms the thesis that in the
current conditions of political confrontation, any
incident in which athletes of the opposing sides are
involved will be mediatized according to a similar
scheme. This means we must be prepared for such
challenges.
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